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Message From the President
Hello fellow TOCO members,

As I write this, it is a fabulous warm sunny day. Time to socialize outside!
In this newsletter, there are more details for our winery event to be held on June 26.
Watch for the official email to RSVP. We are planning more get-togethers in the coming
months, so stay tuned.

We had three great Earth Day events last month, and you will see some pictures in this
edition. Everyone seemed happy to get together finally. And the refreshed Model X made
an appearance at two of the locations.
The Model X is finally being delivered here, and mine is supposed to arrive in the middle
of next month!

We have scheduled a virtual chapter meeting for May with two managers from Tesla
answering your questions.

I hope to see many of you in person in the coming months.
That’s all for now.

John

https://www.kaltire.com/
https://clearhouse.ca/
https://hensonshaving.com/
http://www.dermodyinsurance.ca/
https://www.shiftmotors.com/
https://www.inceptionautodetailing.com/
http://www.goldwingautocare.com/
http://www.427auto.com/
https://www.favoritmotors.ca/
https://jeffwrightinsurance.com/
https://www.pfaffautoworks.com/
http://evolutionracing.ca/
https://wheelsco.ca
https://www.avotto.ca
https://ca.rbcwealthmanagement.com/beckett.wealth/
http://www.excellenceauto.ca/
http://www.wrap-id.ca
http://www.topgeerwraps.ca/
http://www.ftjco.com/toco
https://tesla-owners-of-ontario.myshopify.com/products/owners-tee-womens?source=$%7bCampaignActivityId%7d


What's New
Club Growth

1,169 members (April = 1,148)
3,023 followers on Instagram (April= 2,985)
5,118 followers on Twitter (April 5,026)
567 members in the Facebook group

Winery Event
We are excited to be hosting a winery event at Burning Kiln Winery in St. Williams (1709
Front Road, St. Williams, ON N0E 1P0 ) on Sunday, June 26, 2022 from 12:00 PM to
4:00 PM. Email invite to RSVP will be sent next week, so please keep an eye out for it!

Ottawa Chapter Update
The Ottawa chapter now has over 100 members and had their first virtual chapter meeting
this past week with a special guest speaker, none other than our very own John Dixon!

It was also great to co-host the Earth Day BBQ with the awesome staff at Tesla
Barrhaven. Thanks to all that came out!

If you are in the Ottawa or surrounding area and have not opted into being part of the
Ottawa Chapter, please contact marketing@telsaownersclub.ca to subscribe and get
notifications about our upcoming events!

Earth Day Event Summary
We held Earth Day Events with Tesla at three of their locations. Thanks to all that came
out and to the great hospitality from the Tesla staff.

Kitchener Kitchener Kitchener

Ottawa

https://www.burningkilnwinery.ca/
https://www.google.com/maps/search/1709+Front+Road,+St.+Williams,+ON?entry=gmail&source=g
mailto:marketing@telsaownersclub.ca


New Model X in Ottawa John Dixon at the Barrie
location

May Virtual Chapter Meeting
We will be hosting our next chapter meeting over Zoom on Tuesday, May 24,
2022 from 7:00 PM to 9:00 PM.

We are pleased to have managers from Tesla speaking to us this month.
Tesla has just opened their first collision centre in Canada. You are welcome to submit
your questions about that or anything else for the guest speakers in the RSVP form.

Jamie Wolfe is Tesla Ontario
Regional Manager, sales service and
delivery. She has been with Tesla for
4 years.

Wayne Faria is Tesla Ontario
Regional Collision Manager at Tesla
Collision Center Oakville.

This meeting will not be recorded upon Tesla request. It is crucial that you RSVP  if
you are interested in joining the Zoom webinar. You can do so by clicking the link
below.

We will send an email to those who have RSVP'd before the meeting with instructions
on how to download Zoom and a link to join the meeting.

If you RSVP to this meeting and do not receive an email with the Zoom link by 12:00
PM on May 24, please check your junk/spam folder. If it's not there, you can email
myself at jdixon@teslaownersclub.ca and I will resend you the link.

RSVP HERE

Get to Know Our Ludicrous Sponsors 

https://zoom.us/
mailto:jdixon@teslaownersclub.ca
https://docs.google.com/forms/d/e/1FAIpQLScm7imVZUYZI202188OYttMzq13EFoKUrBEsdr2aOYWf3H6Dg/viewform


A very abbreviated version of Tesla’s 2021
Impact Report
Tesla recently released its 2021 Impact Report. At 143 pages, it is not a short
document. We thought it might be helpful to create a kind of "too-long; didn't-read"
version.

With the mission of accelerating the world’s transition to sustainable energy, Tesla’s
goal is to build products that replace some of the planet’s biggest polluters, while
trying to do the right thing along the way. From the people they employ to their
supply chain and products, Tesla aims to transform itself into an entity that is
cleaner, more efficient, and more responsible than ever before.
 
Tesla’s 2021 Impact Report focuses on:

People and culture
Tesla recognizes that Tesla employees play a key role in the company achieving its



mission. The efforts of Tesla’s Diversity, Equity, and Inclusion team have contributed
to building a US workforce where 62% are members of underrepresented groups.
People want to work at Tesla - in 2021 alone, they had 3 million applicants. The
company strives to minimize red tape so its engineers can find creative solutions to
problems that have never been solved. The pace of innovation is key to Tesla’s
long-term success, and they recognize the need to continue to attract the best and
the brightest to achieve this.

Environmental impact
Noting that the greatest environmental impact is achieved through the displacement
of ICE vehicles and replacing them with EVs, Tesla also wants to displace fossil-
based energy generation with renewable energy generation.

As of the end of 2021, Tesla (including SolarCity prior to its 2016 acquisition by
Tesla) has installed almost 4.0 Gigawatts of solar systems and cumulatively
generated over 25.0 Terawatt-hours (TWhs) of emissions-free electricity. That’s
more energy generated than the total energy used to run all factories since they
began producing Model S in 2012 and the electricity used to power all Tesla
vehicles in that same period. Tesla plans to eventually have all manufacturing
energy needs satisfied through renewable sources wherever and whenever
possible.

Product impact
Consumers are unlikely to buy products for the sole reason that they have a low
lifetime carbon footprint. To convince consumers to buy Tesla products, they need to
be better in every way – performance, cost of ownership, safety, fun and more.
Tesla wants to make products that people love, and strongly believes that there
doesn’t need to be a tradeoff between sustainability, performance, and affordability. 

Tesla’s ability to achieve its mission rests first and foremost on our products. We are
not just trying to build the best electric cars, we are striving to build the best cars,
period. Our focus from the beginning has been to develop products that are not only
sustainable but also superior to fossil-fuel alternatives in every way. Many
incorrectly believe that choosing sustainable products requires consumers to
compromise on price or performance, but Tesla vehicles combine performance,
safety, efficiency and competitive prices. Similarly, Tesla’s energy generation and
storage products power both urban and remote communities with reliable, affordable
energy.

Supply chain
The protection of human rights and the environment is core to Tesla’s procurement
strategy.

Tesla products require many different materials and components, and while many of
these are purchased from direct suppliers, many of these suppliers get their raw
materials from suppliers and sub-suppliers around the world through a complex
supply chain. Though Tesla believes that battery recycling will play a critical role in
supplying a portion of these materials to enable a closed-loop supply chain, they
recognize that global battery cell production will continue to rely heavily on primary,
mined materials to meet the growing demand for Tesla products.

In line with Tesla’s mission to accelerate the world’s transition to sustainable energy,
they are committed to ensuring that companies in their supply chain respect human
rights and protect the environment. Tesla’s responsible sourcing strategy has the
following objectives:

Increase the share of materials sourced directly from suppliers, and preferably
those closer to Tesla factories (supply chain localization).



Continue to source globally, to contribute to the improvement of local
conditions in our sourcing communities.

Tesla has made progress when it comes to reusing the raw materials that are used
for its battery packs. Tesla facilities have begun implementing an in-house closed-
loop recycling system to ensure that 100% of Tesla batteries received are recycled,
and up to 92% of their raw materials are used.  

You can read the full report on Tesla’s website. If you have the time, it’s worth a
read. There’s lots of good stuff happening at Tesla.

By: Karen Ebidia

TOCO SHOP
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https://www.tesla.com/ns_videos/2021-tesla-impact-report.pdf
https://tesla-owners-of-ontario.myshopify.com/products/owners-tee-womens?source=$%7bCampaignActivityId%7d


Connect with us on Social Media

         

This is a newsletter from and for the Tesla Owners Club of Ontario (TOCO).
https://ontario.teslaownersclub.ca

Let us know how we can serve you. Member's contributions are welcome.
Send us your stories and pictures to be shared in an upcoming newsletter.

Send your material to: Info@teslaownersclub.ca

The value of being a Tesla Owners Club of Ontario member continues to evolve.
Be a part of this growing community!

This group is unique in its connection to Tesla — a direct connection through the club for
owner issues or concerns. Our executive committee works to strengthen our connections
with Ontario businesses interested in our Teslas. Our growing sponsor list and benefits

are indicative of the work happening behind the scenes.
  

We have great networking opportunities and many social events, and are working to
develop more membership benefits. Let us know what you’d like to see and how we may
serve a broader Ontario-wide Tesla Owners community. Share your ideas with any of the

executive committee members, or write to info@teslaownersclub.ca.

https://www.facebook.com/groups/teslaontario/?ref=share
https://twitter.com/teslaownersont
https://www.instagram.com/teslaownersontario/
https://www.linkedin.com/company/tesla-owners-club-of-southern-ontario
https://www.youtube.com/channel/UCtK9uaLdslu2amuIZ7ytUsw
https://ontario.teslaownersclub.ca

